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Arecont Vision Costar Products Are Customer-Proven Around the Globe

Marquee Customers



2016 - 2018
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Year Over Year Revenue Growth
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SG & A
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* Includes $0.07 M in transaction expenses and $2.07 M expense reduction relating to the change in fair value of contingent purchase price



Gross Profit Margin
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EBITDAR
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Operating Strategy
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➢ Continue to Diversify Our Customer Base and Reduce 

Customer Concentration 

➢ Continue to Transform CSTI Image From A Value-Added OEM 

Reseller to Manufacturing and Design
▪ The Innotech acquisition increased our manufacturing and design divisions to 50% of our 

revenue 

▪ The Arecont Vision acquisition increased our manufacturing and design divisions to 75% of 

our revenue



Operating Strategy
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➢ Utilize Our Efficient Market Channel Economics and Established 

Channel Partners to Grow our Non-Concentrated Customer Base

➢ Provide Superior Customer Service, Engineering Design, Sales, 

Technical Support, and Training To Our Internal and External 

Customers


